
WANT YOUR 

MESSAGE HEARD?

JOIN A CHOIR

The local benefits of participating 
in regional efforts



Watch it grow … 

Repeat the message

Communications 101
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Repeat the message

Changing behaviors takes 

time …

but the results will be 

undeniable.



A problem to solve

The Puget Sound looks pretty, but is being 

contaminated by polluted rainwater runoff.

Many residents aren’t aware that their 

everyday actions impact local waterways and 

Puget Sound.

Pollution prevention messages can get diluted 

when they are coming from dozens of 

sources 

with different agendas.



The Puget Sound Starts Here 

choir

Puget Sound Starts Here campaign

STORM (STormwater
Outreach for Regional 

Municipalities)

SOGS (Stormwater
Outreach Groups)

Cities and counties 
(primarily NPDES 

permittees)

Ecology
Puget Sound 
Partnership

ECO Nets

Cities, counties and 
nonprofits



The challenges: Hurdles to 

expect

 Rural/urban/suburban audiences

 Multiple jurisdictions, multiple bureaucracies

 Varied size and scale of jurisdictions

 Regional reach

 Differing Best Management Practices

 Differing expert opinions

 Funding

 Group facilitation dynamics



The benefits: Why we joined the 

choir

 To meet NPDES permit requirements

 To take advantage of grant opportunities

 To share information and learn from others

 To expand messaging impacts

To change behavior 

and prevent pollution!



Start small to make big changes

 Changing behaviors takes time

 Start with simple messages

 Add layers



Regional efforts
Examples of regional STORM and Puget Sound Partnership efforts

 Continuing the media campaign (TV and 

online ads)

 Facilitating a way to share program ideas and 

tips

 Strengthening the campaign website

 Expanding strategic social media efforts

 Seeking additional grant funding

 Grant opportunities for SOGS & ECO 

Networks

 Gathering and vetting research data

 Measurement of awareness and behavior 



Campaign posters



Campaign website



Twitter



FaceBook



Sub-region efforts
Examples of what the “SOG” and “ECO Net” groups are teaming up on

 “Puget Sound Starts Here” themed events

 Advertising: Newspapers, radio, bus, movie 
theater

 Signs in unusual places at big events

 Street banners

 Digital picture frames w/slideshow in public 
places

 PSSH messages at event booths

 Presentations to key decision makers 
and community groups

 Research, pilot projects, etc.



Beverage coasters



Bus advertising



Event booths



Local efforts
Examples of what local jurisdictions are doing to support the PSSH 

message

 Co-branding stormwater messages with PSSH 

(newsletters, utility bill inserts, booths, etc.)

 Watershed signage that uses PSSH message

 Storm drain markers and giveaways

 YouTube-style videos

 PSSH-themed signage

 Using “Drain Rangers” message in education 

efforts

 Supporting regional social media efforts



Dog bandana



Storm drain markers



Storm drain markers



Message on vactor trucks



Utility bill inserts



Signage in dog parks



Start a conversation …




